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Do you know what the fragrance 
of freedom smells like? 

The process of creating a new perfume involves many stages. 

But it all starts with an inspiration, an impression, a thought or a 

feeling that we want to refl ect in a fragrance. Surely everyone has 

at least once experienced fi rsthand what power they hold. They 

can give us energy, help us become more confi dent, or recall a 

person, place or event that played an important role in our lives. 

And that’s what’s amazing about them!

That’s why this year, we decided to expand our perfume range 

with more wonderful compositions. Two new additions to the 

Precious collection are fragrant expressions of freedom and 

vitality. We have also enlarged our classic collection of perfumes 

for her and for him with several new, unusual fragrances.

You are welcome to discover them! 

Katarzyna Trawińska

Founder and owner of the Prouvé brand
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VITALITY
bergamot|jasmine|sandalwood

  What you will love it for:
vitality. This fragrance will make you 
feel great. It will give you energy and 
courage to act. The compositi on 
opens with juicy, energizing fruits, 
which pass into the capti vati ng 
aroma of delicate lily of the valley, 
intoxicati ng jasmine and noble rose. 
The whole is complemented by an 
enveloping sandalwood and sensual 
musk. 
From which family it comes: citrus-
fl oral
How it is perceived: fresh, juicy
What is its projection: moderate
symbol: 105506

FREEDOM
bergamot|sage|amber
What you will love it for:
the freedom you will feel with all your 
senses. Forget about everyday life. 
Feel uninhibited joy and carefreeness. 
In this fragrance, refreshing citrus 
intertwines with the green aroma of 
fi g leaves. Aft er a while, sweet notes 
of jasmine, aromati c sage and coconut 
are released. Finally, sensual musk, 
cedar and warm amber emerge.
From which family it comes: woody 
and aromati c
How it is perceived: sti mulati ng, green
What is its projection: moderate
symbol: 105505

PERFUME 
PRECIOUS

Which feeling will you discover in yourself 
today? 
The Prouvé Precious collection is a perfume with 

sophisticated and noble compositions, created by 

extremely experienced perfumers. As precious 

as the feelings they reflect, and without which 

our lives would have no colors. Arouse them in 

yourself and others by surrounding yourself with 

these unusual fragrances.



50 ml
French fragrance oils: 20%

PASSION
apricot|osmantus| amber

 What you’ll love it for:
for passion. This fragrance surprises 
with its multi dimensionality and 
non-obviousness. It is like a passion 
that sti mulates all the senses. At fi rst 
you will smell velvety and mysterious 
apricot, and in a moment you will 
be immersed in the sweet and 
intoxicati ng aroma of fl owers. Finally, 
you will be enveloped by the warmth 
of amber, intertwined with resinous 
notes of cedar.
What family it comes from: fl oral and 
fruity
How it is perceived: enti cing, intriguing
What is its projection: moderate
symbol: 105503

WILDNESS
grapefruit|rosemary|amber

  What seduces you in it:
wildness. Feel it with your whole 
self and let go of control for a while 
to let yourself be carried away by 
the wave of life. It is a fragrance 
that brings to mind mysterious, wild 
nature. Light, fresh bergamot and 
refreshing grapefruit blend with ginger 
to energize you. And the earth-tone 
geranium and aromati c rosemary 
blend perfectly with the intense 
veti ver and sensual amber.
What family it comes from: fougère
How it is perceived: aromati c, cool
What is its projection: strong
symbol: 105504

SENSUALITY
saffron|amber| fi r balsam

  What you’ll love it for:
for sensuality. Create an intriguing aura 
around you and don’t let yourself be 
forgott en. In this compositi on you will 
fi nd a disti nct hint of oriental saff ron, 
one of the most precious spices in the 
world. Delicate white jasmine petals 
bring their intoxicati ng character to 
it. And resinous woody notes add 
deepness. It is a fragrance ideal for 
both women and men.
What family it comes from: fl oral and 
woody
How it is perceived: appealing, warm
What is its projection: moderate
symbol: 105502

DESIRE
cherry|bitter almond|tonka bean

 What you’ll love it for:
for desire. This luscious fragrance 
tempts with its sweetness and 
accelerates the heartbeat. Ripe 
cherries intertwine with bitt er 
almonds, before merging with the 
aroma of the seducti ve rose – the 
queen of fl owers. The compositi on is 
enriched with oriental tones of sensual 
vanilla, precious sandalwood and tonka 
bean.
What family it comes from: gourmand
How it is perceived: sweet, intense
What is its projection: strong
symbol: 105501
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100 ml
French fragrance oils: 20%

BLOSSOM
SYMPHONY

pear|blackcurrant|rose
  What you’ll love it for:

a sensual journey into the middle of a sunny 
summer. Strongly fruity, enriched with the 
classic aroma of ripe roses and a hint of spicy 
pink pepper, the perfume will make sure that 
no one will pass you by indiff erently. Vanilla 
and cedar, present in the depth note, warm the 
fragrance and add to its mysteriousness. Get 
caught up in the fl oral vibe!
What family it comes from: fl oral and fruity
How it is perceived: fruity, sweet, slightly spice
What is its projection: moderate
symbol: 103001

PERFUME 
UNIQUE
COLLECTION

Exclusive perfumes from the Unique 

Collection line are an expression of the 

mastery and talent of French fragrance 

creators, with whom we created these unique, 

timeless compositions. They were created 

for admirers of refined, luxurious fragrances. 

They conceal carefully selected and perfectly 

balanced ingredients of the highest quality. 

They delight with their aroma. They surprise. 

They bring about an extraordinary experience. 

They seduce the senses. They allow us to 

express what we feel and who we are.



ABSOLUTE 
CHARM

white fl owers|musk|perfume
  What you’ll love it for:

its deep, overpowering scent for the senses. The 
magical power of white fl owers, which conceal 
intoxicati ng sweetness and green accords, 
sti mulates the senses and seduces. The delicate 
orange blossom, reminiscent of hot southern 
countries, adds a romanti c note. And the 
sensual musk, exoti c patchouli and warm amber 
complement it perfectly. This compositi on 
enhances a woman’s beauty and emphasizes her 
grace. It att racts and magneti zes you!
What family it comes from: fl oral and woody
How it is perceived: fl oral, seducti ve
What is its projection: moderate
symbol: 103005

SPICY
WILD

pink pepper|sage|cardamom
  What will seduce you about it:

the ability to express yourself, without 
compromise. The perfectly balanced 
combinati on of sti mulati ng sage with 
delicately sweet vanilla and intense peppery 
notes is like your unique signature. A decisive 
fragrance with strong projecti on is conquered 
by the guaiac wood present in the depth note, 
while a subtle violet leaf adds an irrepressible 
freshness.
What family it comes from: fougère
How it is perceived: warm, spice
What is its projection: strong
symbol: 103002

INFINITE 
FORCE

nutmeg| orange blossom| amber
  What will seduce you about it:

an exciti ng compositi on refl ecti ng a new 
dimension of masculinity. This is a fragrance 
for determined men who want to emphasize 
their strength, temperament and uniqueness, 
creati ng an intriguing aura around themselves. 
Aromati c, spicy spice notes blend with the light 
refreshment of orange blossom and the balsamic 
aroma of amber. Woody notes add power, 
intensity and luxury, while vanilla adds a pinch of 
creamy sensuality.
What family it comes from: oriental and woody
How it is perceived: intense, balsamic
What is its projection: strong
symbol: 103006
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01m
juniper|naval green
What family it comes from: water and woody
How it is perceived: citrus, sti mulati ng
Perfumer’s tip: brings to the compositi on a cool 
freshness
symbol: 102001

03m
blackcurrant|bitter pink
What family it comes from: fruit and citrus
How it is perceived: citrus, fresh
Perfumer’s tip: brings to the compositi on a light 
refreshing touch
symbol: 102003

05m
nargamotha|pure rosy
What family it comes from: fl oral and oriental
How it is perceived: intense, fl oral
Perfumer’s tip: brings to the compositi on a oriental 
chic
symbol: 102005

V
50 ml
French fragrance oils: 20%

04m
lime|moss serenity
What family it comes from: citrus and woody
How it is perceived: fresh, green
Perfumer’s tip: brings to the compositi on a herbal 
contrast
symbol: 102004

06m
patchouly|essential brown
What family it comes from: oriental and woody
How it is perceived: warm, enveloping
Perfumer’s tip: it brings to the compositi on a 
sensual, resinous warmth
symbol: 102006

02m
pink pepper|subtle white
What family it comes from: fl oral
How it is perceived: sweet, spicy
Perfumer’s tip: brings to the compositi on a balmy 
sweetness
symbol: 102002

LOVE COSMETICS

AWARDS 2019
 #brand #emotions #quality

MOLECULAR
PERFUME

The innovative collection of molecular 

perfumes was created to play with scent, 

emphasize your style and individuality. 

You can use them individually or freely 

combine them with each other. You can also 

experiment with the order of application and 

proportions, creating your own fragrance 

– unique as the arrangement of fingerprints. 

That’s six unisex perfumes and hundreds of 

combinations to discover!



R
50 ml
French fragrance oils: 20%

# 7
chocolate
What family it comes from: fl oral and 
gourmand
How it is perceived: sweet, caramel
What is its projection: strong
symbol: 101007

# 11
orchid|tea leaves|bergamot
What family it comes from: oriental and 
fl oral
How it is perceived: tea-like, sweet
What is its projection: moderate
symbol: 101011

# 5
vanilla|iris|musk
What family it comes from: chypre and 
fl oral
How it is perceived: powdery, vanilla
What is its projection: moderate
symbol: 101005

# 1
green apple|magnolia|cucumber
What family it comes from: fl oral and fruity
How it is perceived: fresh, green
What is its projection: moderate
symbol: 101001

# 3
rose|orange|patchouli
What family it comes from: oriental and 
woody
How it is perceived: sweet, balsamic
What is its projection: strong
symbol: 101003

# 83 NEW!

petitgrain|lavender|vanilla 
From which family it comes: oriental-fl oral
How it is perceived: elegant, sensual
What is its projection: moderate
symbol: 101083

# 85 NEW!
bergamot|tuberose|musk 
From which family it comes: fl oral-fruity
How it is perceived: seducti ve, joyful
What is its projection: moderate
symbol: 101085

WOMEN’S
PERFUME
Femininity has many faces, because each of us is 

different. That’s why in our collection of women’s 

perfumes you will find both delicate, floral scents, 

seductive and sensual, juicy fruity scents, as well 

as those with oriental, intense notes. Thanks to this 

you will choose the perfect perfume for you and for 

any occasion. Wrap yourself in aromas that entice, 

add grace, elegance and energy. Feel special.



# 39
lemon|green apple|bamboo
What family it comes from: citrus
How it is perceived: fresh, relaxing
What is its projection: moderate
symbol: 101039

# 45
peach|pink|freesia
What family it comes from: chypre and fruity
How it is perceived: fl oral, intensive
What is its projection: strong
symbol: 101045

# 49
bergamot|ylang-ylang|sandalwood
What family it comes from: fl oral and oriental
How it is perceived: sweet, fresh
What is its projection: moderate
symbol: 101049

# 53
coffee|pear|cashmere wood
What family it comes from: oriental and woody
How it is perceived: sweet, coff ee
What is its projection: strong
symbol: 101053

# 57
tonka bean|cacao|tuberose
What family it comes from: oriental and fl oral
How it is perceived: sweet, sensual
What is its projection: moderate
symbol: 101057

# 59
orange|vanilla|blackcurrant
What family it comes from: fl oral and fruity
How it is perceived: citrus, spice
What is its projection: moderate
symbol: 101059

# 61
peony|lotus|citrus
What family it comes from: fl oral and fruity
How it is perceived: fl oral, fresh
What is its projection: moderate
symbol: 101061

# 27
raspberry|jasmine|honey
What family it comes from: fl oral and fruity
How it is perceived: fl oral, honey
What is its projection: moderate
symbol: 101027

# 35
freesia|sandalwood|suede
What family it comes from: fl oral and woody
How it is perceived: fresh, sti mulati ng
What is its projection: moderate
symbol: 101035

# 33
freesia|rose|patchouli
What family it comes from: chypre and fl oral
How it is perceived: warm, sensual
What is its projection: moderate
symbol: 101033

# 37
pomegranate|orchid|mahogany
What family it comes from: oriental and fl oral
How it is perceived: sweet, ambery
What is its projection: strong
symbol: 101037

# 19
jasmine|watermelon|cedar
What family it comes from: fl oral and fruity
How it is perceived: fl oral, sensual
What is its projection: strong
symbol: 101019

# 17
jasmine|passifl ora|vanilla
What family it comes from: oriental and spice
How it is perceived: vanilla, uplift ing
What is its projection: strong
symbol: 101017

# 15
strawberry|cherry|caramel
What family it comes from: chypre and fruity
How it is perceived: juicy, fruity
What is its projection: moderate
symbol: 101015
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# 63
jasmine|water notes|sandalwood
What family it comes from: fl oral and water
How it is perceived: water, fruity
What is its projection: moderate
symbol: 101063

# 65
bergamot|citrus|cedar
What family it comes from: woody and fl oral
How it is perceived: citrus, woody
What is its projection: moderate
symbol: 101065

R
50 ml
French fragrance oils: 20%

# 67
orange blossom|tonka bean|vanilla
What family it comes from: oriental and fl oral
How it is perceived: vanilla, balsamic
What is its projection: strong
symbol: 101067

# 69
peach|jasmine|cedar
What family it comes from: fl oral and fruity
How it is perceived: fl oral, sensual
What is its projection: moderate
symbol: 101069

# 71
bergamot|fi g|cedar
What family it comes from: woody and fl oral
How it is perceived: fresh, green
What is its projection: moderate
symbol: 101071

# 75
quince|hyacinth|cedar
What family it comes from: fl oral and fruity
How it is perceived: fl oral, fresh
What is its projection: moderate
symbol: 101075

# 77
citrus|water jasmine|musk
What family it comes from: fl oral and fruity
How it is perceived: fresh, sti mulati ng
What is its projection: moderate
symbol: 101077

# 79
lemon|peony|cedar
What family it comes from: fl oral and fruity
How it is perceived: fresh, light
What is its projection: moderate
symbol: 101079

# 81
chilled lemon|cranberry|white wood
What family it comes from: fl oral and fruity
How it is perceived: fl oral, sensual
What is its projection: moderate
symbol: 101081
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# 60 NEW!

bergamot|sage|musk
From which family it comes: water and wood
How it is perceived: refreshing, aromati c
What is its projection: moderate
symbol: 101060

# 62 NEW!

pink pepper|incense|leather notes
From which family it comes: oriental-wooden
How it is perceived: intriguing, profound
What is its projection: strong
symbol: 101062

# 2
green apple|cinnamon| olive tree
What family it comes from: woody and spice
How it is perceived: warm, spice
What is its projection: strong
symbol: 101002

# 8
marine notes|lime|reseda
What family it comes from: citrus
How it is perceived: fresh, marine
What is its projection: moderate
symbol: 101008

# 14
marine notes|orange|cedar
What family it comes from: woody and spice
How it is perceived: marine, spicy
What is its projection: strong
symbol: 101014

MEN’S
PERFUME
Fragrance is an integral part of any man’s 

image. With perfume you can express 

yourself, reflect your charisma, add 

confidence, intrigue. Discover our collection 

of multidimensional men’s fragrances. 

Refreshing with marine or citrus notes, classic 

with herbal mellowness, or strong woody 

compositions? Which perfume will you 

choose today?



# 26
agar|palisander|vanilla
What family it comes from: oriental and woody
How it is perceived: warm, agar
What is its projection: strong
symbol: 101026

# 28
bergamot|papaya|nutmeg
What family it comes from: citrus
How it is perceived: fresh, green
What is its projection: moderate
symbol: 101028

# 30
green apple|lavender| fi r
What family it comes from: fougère
How it is perceived: fresh, herbal
What is its projection: strong
symbol: 101030

# 38
sea water|laurel leaf|mandarin
What family it comes from: woody and fruit
How it is perceived: fresh, green
What is its projection: strong
symbol: 101038

# 42
black pepper|patchouli| woody notes
What family it comes from: oriental and woody
How it is perceived: aromati c, energizing
What is its projection: strong
symbol: 101042

# 44
bergamot|cense|ginger
What family it comes from: woody and spice
How it is perceived: fresh, green
What is its projection: moderate
symbol: 101044

# 48
water notes|lavender|labdanum
What family it comes from: fougère
How it is perceived: aromati c, green
What is its projection: moderate
symbol: 101048

# 50
grapefruit|white rose|musk
What family it comes from: citrus
How it is perceived: fresh, musk
What is its projection: moderate
symbol: 101050

# 52
tangerine|green tea|sandalwood
What family it comes from: woody and fruit
How it is perceived: cool, aromati c
What is its projection: moderate
symbol: 101052

# 54
lemon|ginger|ambra
What family it comes from: water and woody
How it is perceived: fresh, aromati c
What is its projection: moderate
symbol: 101054

# 56
citrus|lavender|vetiver
What family it comes from: aromati c and woody
How it is perceived: aromati c and woody
What is its projection: moderate
symbol: 101056

# 58
tangerine|cardamom|sandalwood
What family it comes from: oriental and fougère
How it is perceived: strong, elegant
What is its projection: strong
symbol: 101058

# 20
cinnamon|rose|leather notes
What family it comes from: woody and spice
How it is perceived: warm, ambery
What is its projection: strong
symbol: 101020

# 22
lemon|leather notes|ambra
What family it comes from: oriental and woody
How it is perceived: strong, leathery
What is its projection: strong
symbol: 101022

O
50 ml
French fragrance oils: 20%
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COLLAGEN
CARE

As early as between the ages of 25 and 30, the level of collagen in 

the skin begins to decline – more and more collagen cells die, and 

new ones appear more slowly. After the age of 60, its production 

virtually stops. That’s why we have created collagen cosmetics and 

dietary supplements that stimulate its natural regeneration and help 

significantly slow down the aging process.



500 ml 
symbol: 704004

ANTI-AGE ACTIVE 
SERUM

 has an intensely concentrated formula based 
on plant collagen from acacia

 contains biologically acti ve tripepti de, 
avocado oil and vitamins A, C, E and beta-
carotene encapsulated in liposomes

 eff ecti vely reduces wrinkles, eliminates the 
appearance of crow’s feet and facial lines

 smooths and ti ghtens the skin, restores its 
fi rmness and elasti city

 regenerates and nourishes the skin and 
restores its proper level of hydrati on

 has an ultralight consistency

 is suitable for all skin types with the fi rst 
signs of aging

FISH COLLAGEN LIQUID

 improves skin hydrati on, elasti city and 
density

 assists in maintaining beauti ful skin and 
keeps hair and nails in good conditi on

 contains fi sh collagen, which is perfectly 
absorbed by the human body, as well as 
vitamins A and C, bioti n, iodine, niacin, 
ribofl avin and zinc

 is a high daily dose – as much as 5000 mg 
of collagen

 has a delicious taste of exoti c fruits

 contains no sweeteners, colors or fl avors

10x3 ml 
symbol: 211001

OXIDATIVE STRESS 
is an imbalance between the amount 
of harmful free radicals and the 
anti oxidants that neutralize them. 
It can contribute to the accelerati on 
of the body’s aging process.

Do not exceed the recommended daily dose. The products cannot be used as a 
substi tute for a varied diet. Maintaining good health requires a balanced diet and 
a healthy lifestyle. The product should be kept out of the reach of small children.

* On the basis of independent applicati on-use and apparatus 
studies conducted on a group of 25 people.

  What else we’re proud of: 
studies* have shown that aft er 4 weeks of 
using our serum, skin elasti city increased 
by an average of 15%, and shallow and 
medium wrinkles decreased and became 
less visible. 100% of respondents 
confi rmed that the cosmeti c makes the 
skin regain its radiance and youthful 
appearance.

COLLAGEN
PRO

GOOD LIFE 
LABS
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%

96%

200 ml
symbol: 209005

GENTLE GEL FOR 
INTIMATE HYGIENE AND 
SHAVING

 gently cleanses, providing eff ecti ve protecti on 
for mucous membranes

 assists in maintaining proper bacterial fl ora and 
proper pH

 eliminates unpleasant odor, restores the feeling 
of cleanliness and comfort

 soft ens hair making it easier to shave

 reduces the tendency to irritati on aft er 
depilati on

 xylitol esters have an anti bacterial and 
deodorizing eff ect

 natural prebioti cs strengthen the skin 
microbiome and restore its balance

 contains lacti c acid, betaine, allantoin and 
panthenol

GENTLE ROLL-ON 
DEODORANT

 eff ecti vely eliminates the smell of sweat, 
provides a long-lasti ng feeling of freshness

 contains ingredients that absorb and neutralize 
unpleasant odors, without blocking the outlet 
of the sweat glands and allowing the skin to 
breathe

 moisturizes, soothes and cares for delicate 
underarm skin

 regenerates skin and reduces infl ammati on 
aft er shaving or depilati on

 does not leave marks on clothes

 contains Dermasooth™*, aloe vera extract, 
probioti cs and prebioti cs to care for the skin’s 
natural microbiome

50 ml
symbol: 209006

* The owner of the Dermasooth™* trademark is Provital S.A.

SKIN
BALANCE

This is a series of extremely gentle cosmetics 

that provide the skin with the right dose of 

active ingredients, beneficially affecting its 

condition and appearance. They provide 

adequate hydration to keep it looking radiant 

and fresh. They also take care of the balance 

of its microbiota, which can be disrupted 

by stress, environmental pollution or UV 

radiation, among other things. Their mild 

formulas are ideal for all skin types, including 

those with sensitive skin.



97%99%

98% 98%

GENTLE ENZYME 
FACE SCRUB

 its gentle formula based on a bioacti ve 
complex of 3 tropical fruits, rich in 
enzymes and fruit acids, thoroughly 
dissolves and removes dead skin 
without causing irritati on

 great for smoothing, ti ghtening and 
brightening the skin

 perfectly prepare the skin to absorb 
acti ve ingredients from subsequent 
cosmeti cs

 contains acti ve plant complex, 
hyaluronic acid salt and prebioti cs

LIGHT FACE CREAM 
MEN

 provides maximum eff ecti veness, 
perfectly moisturizes and hydrates the 
skin and takes care of its balance

 makes the skin regain fi rmness and 
reduces the appearance of wrinkles

 absorbs very well without leaving a 
greasy fi lm

 contains an acti ve ingredient, which 
is a combinati on of two lotus fl owers 
that reduces shine and provides a 
radiant appearance to the complexion

 contains Hydrafence™**, prebioti cs, 
hyaluronic acid salt, glycerin, Shea 
butt er, and sweet almond, borage, 
grape seed, and hemp oils

GENTLE FACIAL 
WASH

 perfectly cleanses, refreshes and 
conditi ons the skin

 thanks to gentle washing chemicals, 
eff ecti vely removes impuriti es and 
excess sebum, without aff ecti ng the 
hydrolipidic layer of the skin

 reduces blushing, makes skin smooth 
and soft 

 contains acti ve plant complex, 
prebioti cs and niacinamide

150 ml
symbol: 209004

30 ml
symbol: 209003
Aft er applying the peeling, temporary, slight redness 
may occur. This is a natural reacti on of the skin.

30 ml
symbol: 209002

LIGHT FACE CREAM

 provides a quick and long-lasti ng 
eff ect of hydrati on and moisturizati on 
of the skin and takes care of the 
balance of its microbiota

 makes the skin regain fi rmness, 
elasti city and maintains a youthful 
appearance for a longer period of ti me

 absorbs perfectly and does not weigh 
down the skin, so it is ideal under 
makeup

 contains Hydrafence™**, prebioti cs, 
hyaluronic acid salt, glycerin, acti ve 
plant complex and oils of forest fruits, 
sweet almond, grape seed and borage, 
Shea butt er

30 ml
symbol: 209001

** The owner of the Hydrafence™ trademark is Provital S.A.
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XERADIN™*: 
is a plant ingredient extracted 
from Salvia sclarea, which is 
a natural source of 24-hour 
hydrati on.

DAILY MOISTURISING 
BODY WASH

 it is gentle on the skin

 its oil-like consistency creates a gentle 
foam that perfectly cleanses and 
conditi ons the skin

 makes the skin soft , velvety to the 
touch and moisturized for a long ti me

 contains Xeradin™* and a botanical 
complex of 5 algae

250 ml
symbol: 201001

SIMPLY
PLEASURES

These are unisex cosmetics for daily care, 

which not only take great care of skin and 

hair, but also turn care into a fragrant, relaxing 

ritual thanks to their exceptionally pleasant 

texture and fresh green scent. They contain 

a botanical complex of 5 algae, which helps to 

maintain the proper level of hydration. They 

are unisex, so both men and women can use 

them.



DAILY MOISTURISING 
BODY BALM

 moisturizes for a long ti me, gives 
a pleasant feeling of comfort and 
velvety smoothness of the skin

 improves skin functi on by reducing 
water loss from the skin

 leaves skin elasti c, extremely soft  and 
silky to the touch

 contains Xeradin™* and a botanical 
complex of 5 algae

250 ml
symbol: 203001

*The owner of the Xeradin™ trademark is Provital S.A.

DAILY SHAPING BODY 
LOTION

 visibly improves the appearance of the 
skin and smooths out unevenness

 makes the skin ti ghter and more 
elasti c, and imperfecti ons are less 
visible

 supports fat reducti on and fi ghts 
stubborn cellulite

 has a fi rming eff ect, improves 
microcirculati on and drains fat 
deposits

 contains an acti ve ingredient extracted 
from common cane, green coff ee 
extract, a plant complex (extracts of 
guarana, garcinia, ivy, seaweed, fi eld 
horsetail and marsh elm), mandarin 
peel extract and a botanical complex 
of 5 algae.

250 ml
symbol: 203002

DAILY MOISTURISING 
HAND CREAM

 forms an „invisible glove” on the hand, 
which protects the epidermis from 
the loss of water

 makes the skin of the hands bett er 
moisturized, smoother and soft er

 supports skin renewal and 
regenerati on

 contains botanical complex of 5 
algae, prickly pear extract, Canola oil, 
panthenol and allantoin

 has an extremely light, non-greasy 
texture that is perfectly absorbed

50 ml
symbol: 204001

DAILY MOISTURISING 
FOOT CREAM

 provides visible improvement in skin 
conditi on and appearance of feet from 
the fi rst applicati on

 moisturizes and regenerates the skin, 
reduces its roughness, prevents drying 
and cracking of heels

 contains botanical complex of 5 algae, 
urea, lacti c acid, rice bran wax and Shea 
butt er

 contains a natural odor neutralizer

 absorbs perfectly without leaving a 
greasy and sti cky feeling

75 ml
symbol: 206001

19



DAILY HAIR 
CONDITIONER 
REPAIR & PROTECT

 intensively regenerates and rebuilds damaged 
hair

 visibly improves the conditi on and vitality of 
hair and takes care of its shine

 eff ecti vely moisturizes hair

 makes hair strong, healthy and shiny, more 
resistant to external factors, less prone to 
stati c and easier to comb

 contains Keracyn™*, a complex of 7 plant oils, 
a botanical complex of 5 algae, bamboo leaf 
extract and deep sea water

 has a lightweight formula that does not 
overload the hair 

 intended for normal, dry and damaged hair

250 ml
symbol: 205002

DAILY SHAMPOO 
REPAIR & PROTECT

 combines gentle cleansing properti es with 
intensive restorati on and protecti on

 visibly improves the conditi on of hair, which 
is more resilient, shiny, more manageable and 
frizz-free

 strengthens hair and makes it more resistant 
to damage caused by external factors, 
including sunlight

 contains Keracyn™*, a botanical complex of 5 
algae, bamboo leaf extract and deep sea water

 intended for normal, dry and damaged hair

250 ml
symbol: 205001

*The owner of the Keracyn™ trademark is Provital S.A.**The owner of the Vitaoil Plus™ trademark is Provital S.A. ™

KERACYN™*: 
an ingredient derived from arti choke that 
protects against hair fi ber degradati on. It 
ensures the cohesion of the hair cuti cle’s 
scales, so it can act as a protecti ve shield.

VITAOIL PLUS**: 
a complex of vegetable oils 
– sunfl ower, coconut, fl ax, 
avocado, argan, macadamia 
and olive.
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92%

*The owner of the KERAMARE™ trademark is Provital S.A.

KERATIN SERUM 
HAIR & SCALP CARE

 moisturizes and protects the scalp from 
dryness

 rebuilds and strengthens hair, increases hair 
density and reduces hair loss

 restores shine and soft ness to the hair and 
makes it smooth, fl exible, bouncy and more 
manageable

 prevents britt leness and split ends

 contains phytokerati n, Inca Inchi oil, arginine 
and red clover extract

 has an extremely light texture that does not 
overload the hair

THERMAL PROTECTION 
HAIR CONDITIONER

 eff ecti vely protects hair from the adverse 
eff ects of high temperatures

 reduces drying ti me and makes combing easier

 strengthens hair, regenerates and deeply 
rebuilds

 makes them shiny and silky smooth to the 
touch

 contains KERAMARE™*, polysaccharides from 
the Peruvian tara plant, hyaluronic acid salt 
and betaine

 does not overload the hair and does not make 
it oily

30 ml
symbol: 205003

150 ml
symbol: 210003

21



WORTH NOT KNOW:
the raw materials from which 
our essenti al oils are made are 
certi fi ed and organically grown.

NATURAL OIL 
– AVOCADO

 cold-pressed from the fl esh of 
avocado fruit, organically grown in 
southern Africa

 moisturizes and regenerates the skin, 
makes it smooth, fi rm and pleasant to 
the touch

 strengthens hair, smoothens it, 
restores its shine and elasti city

 absorbs very well, does not overload 
the skin and hair

 leaves a protecti ve layer that prevents 
moisture loss

50 ml
symbol: 207005

BODY
& SENSES

Create your own beauty rituals with our 

natural oil and essential oils and enjoy their 

beneficial effects on the body, 

mind and senses every day.



NATURAL ESSENTIAL 
OIL – LAVENDER

 made from the fl owers of narrow-
leaved lavender, grown in southern 
France

 has a disti nct, warm, fl oral-herbal 
fragrance

 helps to calm down and regain inner 
balance, soothes the mood and 
relaxes, makes it easier to fall asleep 
and helps to reduce waking up at night

 soothes skin irritati on, tones the skin 
and promotes its regenerati on, helps 
fi ght excessive sebum secreti on

10 ml
symbol: 207002

NATURAL ESSENTIAL 
OIL – EUCALYPTUS

 made from fresh leaves and shoots of 
eucalyptus, grown in China

 has a refreshing, cold, woody 
fragrance.

 helps to relax and de-stress, relieves 
tension

 warms up and brings relief to ti red 
muscles

 eff ecti vely unclogs the airways and 
makes breathing easier

 soothes infl ammati on of the skin

10 ml
symbol: 207003

NATURAL ESSENTIAL 
OIL – SWEET 
ORANGE

 made from the rind of freshly picked 
fruit, grown in Brazil

 has a sweet and spicy, refreshing citrus 
fragrance

 helps to awaken a positi ve atti  tude and 
regain a good mood

 is a rich source of vitamins A, B and C

 contains limonene and myrcene – 
some of the best anti oxidants that 
fi ght free radicals

 supports collagen formati on in the skin 
and facilitates lymph fl ow

10 ml
symbol: 207004

NATURAL ESSENTIAL 
OIL – GRAPEFRUIT

 made from the peel of white 
grapefruit, grown in the USA

 has a bitt ersweet, fresh, disti ncti ve 
and refreshing fragrance

 helps restore harmony and serenity, 
brings relaxati on and improves well-
being

 rich in vitamin C

 tones the skin and reduces its oiliness

 added to massage oil reduces swelling 
and cellulite

10 ml
symbol: 207001

Check out www.prouve.com to see what you can use them for.
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2 CHERRY ORCHARD

symbol: 304005

2.

MAKE
me  UP

The series was inspired by the French 

approach to beauty and beauty care, centered 

around well-being, positive energy and 

happiness. Our color cosmetics emphasize 

the natural features of beauty, following 

the principle of less is more. They combine 

beautifying and nurturing functions.



0,3 g

4 g
symbol: 304006

NATURAL LIP BALM

 is extremely gentle, perfectly 
moisturizes lips, intensively lubricates 
and regenerates them, restores their 
soft ness and smoothness

 soothes irritati on and protects and 
relieves chapped lips

 perfectly cares for irritated, cracked 
lips, restoring their healthy appearance

 contains melon, castor, kukui and 
jojoba oils, soy and Candelilla wax and 
Shea butt er

 is suitable for women and men, as well 
as children over 3 years old

1 ECRU

symbol: 302016

2 g

MAGIC LIP BALM 
PENCIL

 contains a pigment that reacts to the 
pH of the lips, enhancing their natural 
shade and giving them color for hours

 perfectly moisturizes and regenerates

 protects against adverse eff ects of 
external factors

 contains Candelilla and Carnauba 
wax and cott on oil, restores lips 
to a beauti ful and well-groomed 
appearance

3 SUBTLE PEONY

symbol: 304009

3.

LONG-LASTING 
WATERLINE EYE 
STYLIST PENCIL

 opti cally enlarges the eyes and 
brightens the look

 creates an intense, matt e line

 can also be used on the upper eyelid 
or to lighten the arch under the 
eyebrows

 does not run off  the eye waterline, 
does not rub off  or smudge

 is waterproof and has an extremely 
gentle formula

N
E
W

!
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WATERPROOF EYE 
STYLIST PENCIL

 has a velvety, creamy texture, spreads 
perfectly, draws a precise, intense line in 
one stroke

 It is highly pigmented and its color does 
not change or fade

 is water – and weather-resistant and 
quickly sets on the eye, creati ng long-
lasti ng makeup for up to 12 hours

 does not smudge or refl ect on the eyelid

 has an extremely gentle formula that can 
also be used by people with sensiti ve eyes 
and contact lens wearers

0,28 g

BLACK

symbol: 302001

11 ml

MASCARA LONG 
& STRONG LASHES 
CC 2 IN 1 COLOUR 
& CONDITIONER

 maximizes lengthening and eff ecti vely 
thickens lashes

 visibly improves their conditi on – reduces 
britt leness, increases strength, makes 
them thicker and stronger

 does not clump or overload lashes, does 
not smudge or crumble

 precise silicone brush brushes lashes to 
perfecti on

 contains KERANUTRI™* which increases 
the diameter, elasti city and strength 
of lashes, strengthening argan oil and 
lengthening masti c gum oil

 has a hypoallergenic formula, also suitable 
for people with sensiti ve eyes and contact 
lens wearers

1 DEEP BLACK

symbol: 302007

2 DARK BLUE

symbol: 302008

3 PLUM PURPLE

symbol: 302009

4 CZEKOLADOWY BRAZ

symbol: 302010

* The owner of the KERANUTRI™ trademark is Provital S.A.
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2 COLD BROWN

symbol: 302006

1 WARM BROWN

symbol: 302005

0,2 g

WATERPROOF EYEBROW 
STYLIST PENCIL

 provides a long-lasti ng, natural eff ect

 has a triangular stylus for precise and even 
applicati on

 perfectly fi lls the gaps between the hairs, 
emphasizes the arch and marks its shape

 convenient brush perfectly combing and 
shaping the eyebrows

 is water and weather resistant, does not 
smudge or rub off 

 is also suitable for people with sensiti ve skin

4 ml

CALLIGRAPHY LIQUID 
EYELINER

 has a soft  brush with fl exible bristles for 
easy and precise applicati on

 one stroke is all it takes to create a vivid, 
long-lasti ng eye highlight for up to 12 
hours

 is strongly opaque, does not fade or 
change intensity throughout the day

 is waterproof, does not smudge or run off  
the eyelid

 has an extremely gentle formula that can 
also be used by people with sensiti ve eyes 
and contact lens wearers

1.

2.

2 DARK BROWN 

symbol: 302014

1 LIGHT BROWN

symbol: 302013

EYEBROW FIXING 
GEL 2 IN 1 COLOUR 
& CONDITIONER

 perfectly highlights eyebrows – darkens 
them, evens the color and disciplines them

 improves the conditi on of eyebrows – 
nourishes, moisturizes, regenerates and 
strengthens

 is resistant to heat and high humidity, does 
not sti ck hairs, makes eyebrows keep their 
perfect shape all day long

 has a convenient applicator that allows you 
to easily and quickly comb the hairs and give 
a specifi c shape to the eyebrow arches

 contains cott onseed, macadamia and castor 
oil, carnauba wax and carob and soybean 
hydrolysate

 is also suitable for people with sensiti ve skin

6,5 g

INTENSE BLACK

symbol: 302011
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200 ml
symbol: 305001

MICELLAR LIQUID 
3 IN 1

 is extremely gentle, eff ecti vely removes 
makeup – even waterproof, deeply 
cleanses and tones the skin

 contains a complex of ingredients that 
take care of the microbiota of the skin, 
hea berry extract that adds vitality to 
the skin and moisturizing hyaluronic 
acid salt

 is indispensable for morning face care 
and evening makeup removal, no water 
required

 absorbs quickly, leaving no sti cky or 
greasy feeling on the skin

 is suitable for all skin types, including 
sensiti ve skin, and for people with 
sensiti ve eyes and contact lens wearers

1 LIGHT BEIGE

symbol: 301016

2 NATURAL BEIGE

symbol: 301017

3 MEDIUM BEIGE

symbol: 301018

FULL COVERAGE 
FOUNDATION EVEN 
& PERFECT SKIN

 perfectly evens out and unifi es the skin 
tone, provides a high degree of coverage

 covers up imperfecti ons and blemishes 
and conceals signs of fati gue

 is enriched with an acti ve ingredient 
derived from bamboo, which moisturizes 
and nourishes the skin

 has a light, creamy texture, creates a 
velvety matt e fi nish

 is suitable for all skin types, including 
sensiti ve skin

30 ml

1.

2.

3.
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96%

2 NATURAL BEIGE

symbol: 301021

3 MEDIUM BEIGE

symbol: 301022

1 LIGHT BEIGE

symbol: 301020

BAZA POD MAKIJAZ 
FRESHNESS 
& NATURAL GLOW

 thanks to light-refl ecti ng parti cles, 
creates a wet skin eff ect, instantly 
revitalizes the complexion and makes 
it look rested

 great for prolonging the life of makeup, 
makes imperfecti ons and fi ne lines 
less visible

 contains moisturizing ingredients – 
aloe leaf powder and algae extract, 
which further soothes the skin

 does not overload the skin, can be 
used under foundati on or alone over 
cream

 is suitable for people with dry, normal, 
as well as sensiti ve skin

20 ml 
symbol: 301023

LIGHT EYE 
CONCEALER 
ILLUMINATION 
& FRESHNESS

 thanks to illuminati ng pigments and 
Soft  Focus, it provides the skin with a 
natural glow eff ect

 reduces the appearance of 
imperfecti ons, covers up signs of 
fati gue and makes the skin look rested 
and fresh

 has a formula rich in vitamins A, E, C, 
PP and D-panthenol that moisturizes, 
strengthens and nourishes the skin

 its light texture does not weigh down 
the delicate skin around the eyes is 
suitable for all skin types, including 
sensiti ve skin, and for people with 
sensiti ve eyes and contact lens 
wearers

4,5 ml

30 ml
symbol: 301024

BB CREAM 
COLOUR 
& SKIN CARE EXPERT

 combines the functi ons of a moisturizing 
and nourishing cream and a lightweight 
foundati on

 provides high sun protecti on – SPF 50

 perfectly unifi es skin tone and provides 
a very natural fi nish making makeup look 
fresh and radiant

 contains acti ve ingredients that take 
care of a younger-looking complexion, 
including a vegan equivalent of collagen, 
acerola extract, hyaluronic acid salt

 created for skin with the fi rst signs 
of aging. Suitable for all skin types – 
including sensiti ve skin types

TIP:
to get the best eff ect, apply the 
concealer forming a triangle shape 
on the surface of the skin. Its base 
should be just below the lower eyelid, 
and the ti p should be about halfway 
up the nose.
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1 LIGHT BEIGE

symbol: 301001

1 LIGHT BEIGE

symbol: 301003

2 NATURAL BEIGE

symbol: 301002

2 NATURAL BEIGE

symbol: 301004

3 MEDIUM BEIGE

symbol: 301013

1 LIGHT BEIGE

symbol: 301005

2 NATURAL BEIGE

symbol: 301006

3 MEDIUM BEIGE

symbol: 301015
3 MEDIUM BEIGE

symbol: 301014

100% MINERAL 
LOOSE POWDER AND 
FOUNDATION MATTE 
SKIN

 creates a velvety, matt e, fresh-looking 
complexion for hours

 provides medium to high coverage

 contains green clay with absorbing and 
regenerati ng properti es and white clay 
with smoothing properti es

 has a hypoallergenic, 100% mineral 
formula, is dedicated to oily and 
combinati on skin, including sensiti ve skin

 can be used dry or wet

8 g 8 g

100% MINERAL 
LOOSE POWDER 
AND FOUNDATION 
ILLUMINATED SKIN

 opti cally smooths, reduces fi ne lines and 
imperfecti ons, provides the eff ect of a 
radiant complexion

 contains light-refl ecti ng, illuminati ng 
parti cles and pink clay with smoothing, 
astringent and strengthening properti es

 has a hypoallergenic, 100% mineral 
formula, is suitable for all skin types, 
including sensiti ve skin types

 can be used dry or wet

100% MINERAL 
LOOSE POWDER AND 
FOUNDATION PERFECT 
SKIN

 provides a high degree of coverage, 
perfectly covers up discolorati on and 
imperfecti ons

 creates a sati n fi nish, provides the eff ect 
of an even, smooth complexion

 contains white clay with astringent and 
cicatrizing properti es

 has a hypoallergenic, 100% mineral 
formula, is suitable for all skin types, 
including sensiti ve skin types

 can be used dry or wet

8 g

3. MEDIUM BEIGE
dedicated to people with 
dark complexions.

2. NATURAL BEIGE
dedicated to people with 
dark complexions.

1. LIGHT BEIGE
dedicated to people with 
fair complexions.
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PURE NATURAL 
HIGHLIGHTER

 perfectly brightens and contours the face, 
revitalizes the complexion adding a natural glow

 contains fi nely milled, subtly light-refl ecti ng 
parti cles, making skin imperfecti ons and wrinkles 
less visible

 has a pleasant, velvety texture, stays on the face 
throughout the day

 contains a natural emollient with emollient, 
protecti ve and moisturizing properti es

 is hypoallergenic

6,5 g
* Due to the presence of a light-sensiti ve dye in the formulati on, opening the cartridge over ti me may cause a slight change in 
the color of the product. However, this does not aff ect the quality of the cosmeti c and the eff ect obtained aft er its applicati on.

PURE NATURAL BRONZER

 perfectly shapes the contours of the face

 gives a beauti ful shade of sun-kissed skin

 has a pleasant, velvety texture, stays on the face 
throughout the day

 contains a natural emollient with emollient, 
protecti ve and moisturizing properti es

 is hypoallergenic

5,5 g

PURE NATURAL BLUSH

 makes the skin appear fresh and radiant

 perfectly accentuates the cheekbones

 has a pleasant, velvety texture, stays on the face 
throughout the day

 contains a natural emollient with emollient, 
protecti ve and moisturizing properti es

 is hypoallergenic

5,5 g

2 DUSTY ROS

symbol: 301008

1 CORAL

symbol: 301007
1 WARM BROWN

symbol: 301009

2 COOL BROWN

symbol: 301010

1 GOLD

symbol: 301011

2 PEARL*

symbol: 301012
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HOME
& LIVING

This is a specialized line of cosmetics and 

household cleaners that are extremely 

effective, care for cleaned surfaces, are gentle 

on the skin and smell beautiful. Thanks to 

them, household chores become faster, easier 

and more pleasant.

SHINING
KITCHEN



F.FB.60410.23.2023
expiration date: 21.04.2026

F.FB.60410.21.2023
expiration date: 21.04.2026

F.FB.60410.24.2023
expiration date: 21.04.2026

KITCHEN SMART 
SPRAY

 works quickly and comprehensively – 
ideal for removing everyday dirt

 cleans and removes grease perfectly, 
lightly shines

 neutralizes stubborn odors

 can be used on surfaces in contact 
with food

 smells beauti fully of bergamot, rose 
and sandalwood

300 ml
symbol: 501005

W
Set with design pump
symbol: 591205

ANTI-ODOUR HAND 
SOAP

 instantly removes unpleasant odors of 
garlic, onions, fi sh, stale vegetables or 
tobacco from hands

 eff ecti vely removes grease, dirt 
and discolorati on from fruits and 
vegetables

 takes care of proper hydrati on and 
smoothness of the skin

 contains a hand care formula 
combining cott on extract with 
polysaccharides from the Peruvian 
tara plant, as well as olive oil and lacti c 
acid

 smells beauti fully of white fl owers, 
green notes and citrus

500 ml
symbol: 501001

S
Set with two-phase sprayer 
symbol: 591101

GREASE BUSTER

 easily removes burnt or dried grease, 
soot, sti cky soot dirt or dried juice 
stains

 contains vinegar essence and natural 
solvents to remove even old dirt

 does not leave streaks and stains

 provides a crystal shine

 is safe for cleaned surfaces

 smells beauti fully of lime, lime blossom 
and cedar

WASHING-UP GEL

 is extremely effi  cient and eff ecti ve, yet 
gentle on the hands

 easily removes grease, food residue 
and other dirt – even in cold water

 contains rice oil, a herbal complex and 
polysaccharides from the Peruvian 
tara plant to provide hands with 
adequate hydrati on

 smells beauti fully of fresh herbs, 
lavender and sandalwood

500 ml
symbol: 501003

S
Set with two-phase sprayer 
symbol: 591103
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500 ml
symbol: 502001

S
Set with two-phase sprayer 
symbol: 592101

BATHROOM SMART 
SPRAY

 makes bathroom cleaning faster and 
the eff ect is long-lasti ng

 contains dirt stop complex, which 
protects the cleaned surface, thus 
preventi ng re-depositi on of dirt

 is easy to use

 can be used for bathtub, sink, bidet, 
toilet bowl, faucets, large fl oor and 
wall surfaces

 smells beauti fully of pomegranate, 
cherry blossom and almondr

500 ml
symbol: 502002

S
Set with two-phase sprayer 
symbol: 592102

SHOWER EXPERT

 eff ecti vely removes soap and 
detergent deposits, limescale and 
water spots

 contains a formula based on lacti c acid 
and alcohol

 Forms a fi lm on surfaces to prevent re-
depositi on of dirt and scale formati on

 leaves windows crystal clear – without 
streaks and stains and reduces fogging

 smells beauti fully of raspberries, aloe 
vera and toff ee

CLEAN
BATHROOM
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300 ml
symbol: 502007

W
Set with design pump
symbol: 592207

ANTIBACTERIAL 
HAND SOAP

 has an extremely mild formula, created 
for daily care of sensiti ve skin

 provides the skin with an appropriate 
level of hydrati on and has a soothing 
eff ect

 protects and cares for delicate hand 
skin, leaving it hygienically clean

 has anti bacterial properti es, thanks to 
its tea oil concentrate

 contains Hydromanil™*, rice oil and 
calendula extract

 smells beauti fully of apple, lily and 
bamboo

500 ml
symbol: 502005

T
Set with a comfortable fl ip top 
symbol: 592305

RUST & LIMESCALE 
BUSTER

 instantly removes deposits

 of scale, water and soap and rust 
stains

 ti ghtly covers the cleaned surface, 
restores its shine and protects it from 
new deposits

 can be used for bathtubs, sinks, 
faucets, showers, toilet bowls, fl oors 
and ti les

 smells beauti fully of melon, hibiscus 
and iris

TOILET EXPERT

 its quick clean gel formula instantly 
tackles the toughest dirt

 contains modern silicones and natural 
lacti c acid to provide sanitary surfaces 
with perfect cleanliness and shine

 works in both hot and cold water and 
below the water table

 does not immediately run off  the 
cleaned surface, but coats it and 
allows the acti ve ingredients to work

 does not contain chlorine

 smells beauti fully of strawberry, vanilla 
and coconut

750 ml
symbol: 502004

SINK & DRAIN 
UNBLOCKER

 precisely unblocks the drain acti ng 
through standing water

 removes blockages caused by grease, 
coff ee and tea grounds, food residues, 
hair, paper or cott on wool

 helps to get rid of the unpleasant odor 
accompanying blockages

 works instantly

 does not cause corrosion of steel pipes 
and rubber

500 ml
symbol: 502003

T
Set with a comfortable fl ip top 
symbol: 592303

* The owner of the Hydromanil™ trademark is Provital S.A.
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from 20°C from 20°C

from 20°C

WHITES GEL

 keeps fabrics impeccably clean, 
prevents fabric greying and leaves no 
streaks

 its white sensor formula protects all 
shades of white

 does not contain opti cal bleaches

 perfectly enlivens bright colors

 has a concentrated formula, making it 
work eff ecti vely

 smells beauti fully of jasmine and 
cott on

COLOUR GEL

 protects colors from the washout 
eff ect

 prevents the transfer of pigments 
between fabrics, thus protecti ng fabric 
colors even bett er

 has a concentrated formula, making it 
work eff ecti vely

 its formula with acti ve enzymes 
makes it work perfectly even at low 
temperatures (from 20°C)

 smells beauti fully of apricot, geranium 
and patchouli

DARKS GEL

 contains black protect formula, which 
protects fabrics from color loss, 
perfectly takes care of the depth and 
intensity of black and dark colors

 does not leave unsightly light streaks 
and stains

 prevents dirt and limescale build-up 
from sett ling back onto the fi bers

 has a concentrated formula, making it 
work eff ecti vely

 smells beauti fully of rose, lily of the 
valley and musk

1000 ml
symbol: 503004

1000 ml
symbol: 503005

FRAGRANT
LAUNDRY
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from 20°C

from 20°C from 20°C

1000 ml
symbol: 503009

HYPOALLERGENIC 
LAUNDRY GEL

 has an excepti onally mild yet 
extremely eff ecti ve formula

 is safe for both adults and children 
over 1 year of age

 can be used even by people with 
sensiti ve skin, prone to allergies or 
with a tendency to atopy

 contains natural potassium soap made 
from olive oil, which improves washing 
effi  ciency

 is intended for washing white and 
colored clothes

 has been dermatologically tested on 
sensiti ve skin

 smells beauti fully of peach, iris and 
musk

SPORTSWEAR 
WASHING EXPERT

 perfectly cleans and refreshes sports 
clothes

 protects the structure of functi onal 
fabrics, their color and properti es, 
allows to preserve their breathability 
contains an odor-neutralizing formula

 it can be used for thermal clothing 
– sports, membrane, windproof, 
waterproof and cott on clothing, 
following the recommendati ons of the 
clothing manufacturer

 smells beauti fully of citrus, violet 
leaves and musk

500 ml
symbol: 503007

500 ml
symbol: 503001

T
Set with a comfortable fl ip top 
symbol: 593301

STAIN BUSTER

 contains oxystem formula, based on 
acti ve oxygen and enzymes, making it 
extremely eff ecti ve

 easily spreads on the fabric and 
penetrates stains, precisely works on 
the spot

 is gentle on colors

 works perfectly even at low 
temperatures (as low as 20°C)

 does not contain chlorine, so it can be 
used for all types of fabrics, even the 
most delicate ones

 removes stains from coff ee, tea, blood, 
oil, red wine, orange juice, grass, soil, 
fl uid, sauce or toothpaste, among 
others
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add to 
the fi nal rinse

add to 
the fi nal rinse

add to 
the fi nal rinse

PERFUMED FABRIC 
SOFTENER GEL

 makes fabrics extremely soft  and fl uff y

 prevents stati c electrifi cati on of 
fabrics

 makes it easy to iron them

 smells beauti fully of ylang-ylang, 
jasmine and sandalwood

1000 ml
symbol: 503003*

LONG-LASTING 
PERFUMED LAUNDRY 
CONDITIONER

 contains stay-new formula, which 
acti vely protects the fi bers during 
washing and drying, prevents damage, 
deformati on and wrinkling, as well as 
cracking of prints on shirts

 conditi ons the fi bers and makes the 
fabrics excepti onally soft , light, elasti c 
and fl uff y

 provides a long-lasti ng fragrance that 
lasts up to 24 weeks

 contains fragrance oils enclosed in HD 
Acti ve Life microcapsules that release 
the aroma even without rubbing the 
material

 smells beauti fully of jasmine, coconut 
water and sandalwood

1000 ml
symbol: 503002

1000 ml
symbol: 503008

OUR GEL AND 
CONDITIONERS
have undergone 
dermatological testi ng, 
confi rming skin tolerance.

PERFUMED LAUNDRY 
CONDITIONER

 contains stay-new formula that 
eff ecti vely tackles the fi rst signs of 
aging of fabrics, protects against 
deformati on and wrinkling, reduces 
mechanical damage during washing

 ensures that colors stay vibrant and 
beauti ful longer

 provides a long-lasti ng fragrance that 
lasts up to 8 weeks

 contains fragrance oils enclosed in 
microcapsules that do not dissolve in 
water, but open only when the fabrics 
are worn

 smells beauti fully of vanilla, pear and 
chocolate pralines

Off er valid unti l stocks last.
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CREAM

 gently cleans, cares for and protects 
cleaned surfaces, does not cause 
scratches

 removes water and soap deposits, 
scale deposits, rust stains, burns and 
greasy deposits

 contains olive oil, which beauti fully 
shines the cleaned surface

 smells beauti fully of black olive, aloe 
vera and sandalwood

500 ml
symbol: 504001

T
Set with a comfortable fl ip top 
symbol: 594301

GLASS & MIRROR 
SPRAY

 spreads easily over the surface and 
safely removes dirt, including grease, 
dust, soot and dust

 thanks to its alcohol content, it 
evaporates very quickly from the 
surface, leaving no streaks

 makes glass and mirrors crystal clear

 does not contain ammonia

 smells beauti fully of mango, jasmine 
and musk

500 ml
symbol: 504011

S
Set with two-phase sprayer 
symbol: 594111

500 ml
symbol: 504002

S
Set with two-phase sprayer 
symbol: 594102

GLASS & MIRROR 
EXPERT

 perfectly cleans windows and mirrors, 
prevents them from fogging up and 
protects them from getti  ng dirty again

 easily removes dirt, dust, grease, soot 
and traces of greasy hands

 thanks to its alcohol content, it 
evaporates very quickly from the 
surface, leaving no streaks

 does not contain ammonia

 smells beauti fully of orange, mint and 
marine notes

UNIVERSAL
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FURNITURE CREAM 
SPRAY

 cleans and conditi ons the surfaces

 has an anti stati c eff ect, preventi ng 
dust from sett ling again

 contains carnauba wax, avocado oil 
and rice oil emulsion, so it gives shine 
and refreshes colors

 can be used for lacquered and 
protected wooden furniture: anti que, 
veneered, waxed and oiled, as well as 
laminates and veneers

 smells beauti fully of pink pepper, argan 
oil and musk

SCREEN & INOX 
STEEL SMART SPRAY

 cleans surfaces quickly and safely

 forms an electrostati c coati ng, 
preventi ng dust from sett ling again

 smells beauti fully of red orange, 
jasmine and sandalwood

CARPET SHAMPOO

 restores freshness, soft ness and 
fl uffi  ness to carpets

 creates a dense foam that penetrates 
deep into the fi bers and precisely 
removes even old dirt

 protects fi bers against new dirt

 is gentle on colors

 is intended for hand washing natural 
and syntheti c fi ber carpets, fl oor, 
wall and bathroom carpets, for 
fl oor coverings made of natural and 
syntheti c fi bers and for upholstery

 smells beauti fully of citrus, violet 
leaves and oak moss

1000 ml 
symbol: 504004

HARDWOOD 
& LAMINATE FLOOR 
EXPERT

 protects the natural colors of the 
cleaned surfaces

 forms an invisible coati ng with an 
anti -slip eff ect

 cleans without smudges

 contains carnauba wax, thanks to 
which it perfectly shines fl oors and 
protects them from moisture

 smells beauti fully of freesia, magnolia 
and patchouli

1000 ml 
symbol: 504003

300 ml
symbol: 504010

U
Set with classic atomizer
symbol: 594410

300 ml
symbol: 504009

U
Set with classic atomizer
symbol: 594409
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500 ml
symbol: 504008

T
Set with a comfortable fl ip top
symbol: 594308

DIRT BUSTER

 quickly and eff ecti vely removes dirt – 
grease, wax, oil, tarnish, deposits and 
grime, even in cold water

 contains an extremely eff ecti ve 
formula that combines cleaning and 
degreasing properti es

 contains ingredients that reduce the 
speed of the corrosion process

 can be used for hard, unprotected 
and alkaline-resistant surfaces and for 
washing soiled clothing and upholstery

500 ml
symbol: 504005

T
Set with a comfortable fl ip top 
symbol: 594305

UNIVERSAL GEL

 eff ecti vely cleans, subtly shines and 
delicately perfumes

 degreases the washed surfaces

 is effi  cient thanks to its highly 
concentrated gel formula

 can be used on all washable, metal, 
MDF, laminated, plasti c, ceramic ti le, 
linoleum, terracott a and stoneware 
surfaces

 smells beauti fully of bergamot, 
lavender and ozone notes

GROUT CLEANER

 perfectly cleans, degreases and shines 
joints

 is gentle on ti les, does not discolor or 
damage joints

 does not contain chlorine and bleach

 can be used for white and colored 
joints on glazed ti les, terracott a,

 porcelain stoneware, marble and 
mosaics, for exterior and interior ti les, 
on the fl oor and on the wall

 smells beauti fully of cashmere, orchid 
and vanilla

500 ml
symbol: 504006

T
Set with a comfortable fl ip top 
symbol: 594306

GRILL & OVEN GEL

 easily removes even old burns and 
fuming, dried grease and food residues

 thanks to its thick gel consistency, it 
does not run off  the cleaned surface, 
but wraps it and allows the acti ve 
ingredients to work

 can be used to clean grills, ovens, 
grates, roti sseries, fi replace glass, 
exterior surfaces of pans and pots. Do 
not use on surfaces made of aluminum

1000 ml
symbol: 504007
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100% RECYCLED 
BOTTLE

100% RECYCLED 
BOTTLE

100% RECYCLED 
BOTTLE

98% 96%

97%

WASHING-UP GEL

 contains mild cleaning substances that 
perfectly remove all dirt and grease, 
as well as green chelate that soft ens 
hard water

 perfectly shines dishes and does not 
leave smudges on them

 contains a moisturizing complex with 
polysaccharides from the Peruvian 
tara plant, which ensures an opti mal 
level of hydrati on and protects the 
natural microfl ora of the hand skin, as 
well as plant extracts that take care of 
its conditi on

 passed a dermatological test, 
confi rming skin tolerance

 smells beauti fully of cott on, hawthorn 
and green apple

BATHROOM AND 
SHOWER EXPERT

 thanks to a formula based on natural 
lacti c acid, instantly removes various 
dirt, soap deposits and limescale

 provides perfect cleanliness and shine

 does not leave streaks and stains

 contains a corrosion inhibitor to 
protect surfaces from deteriorati on

 smells beauti fully of air notes, red 
fruits and sandalwood

UNIVERSAL GEL

 eff ecti vely removes dirt from various 
surfaces without leaving smudges on 
them

 thanks to grape extract and glycerine 
it gives a gentle shine

 it can be used to clean all washable 
surfaces, ceramic, plasti c, lacquered, 
laminated, MDF,

 glazed ti les, terracott a, stoneware, 
fl oor and wall panels

 smells beauti fully of thyme, eucalyptus 
and fl oral notes

1000 ml
symbol: 514001

500 ml
symbol: 511001*

W
Set with design pump
symbol: 511101

500 ml
symbol: 512001*

S
Set with two-phase sprayer 
symbol: 512101

HOME & LIVING
GREEN

Off er valid unti l stocks last.
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HOW TO CHOOSE 
A PERFUME?
Choose the type of fragrance or 
fragrance notes you like. Open 
the sample and apply a little 
bit of perfume on the skin or 
on the test strip. Let them 
develop their fullness, give 
yourself time to experience 
all the richness of the 
ingredients. In the fi rst 
few minutes a delicate, 
vibrant head note bursts 
out. Then the heart note is revealed to us. At the end we explore 
the note of depth. Remember that you do not have to choose only 
one fragrance, you can choose several di� erent ones for di� erent 
occasions.

WHAT FRAGRANCE ARE YOU LOOKING FOR?

Group Subgroup For Her Unisex For Him

FLORAL

fruit
#1, #19, #27, #59, #61, #69, #75 

#77, #79, #81, #85 
Blossom Symphony, Passion

gourmand #7, Desire

woody  #35, #65, Absolute Charm Sensuality

water #63

oriental #49 05m

spicy 02m

ORIENTAL

woody #3, #53 06m
#22, #26, #42,#62, 

Infi nite Force

spice  #17

floral #11, #29, #37, #57, #67, #83

CHYPRE
floral #5, #33

fruit #15, #45

CITRUS
fruit #39 03m, 04m #8, #28 #50

floral Vitality

WOODY

spice #2, #14, #20, #44

fruit #6, #36, #38, #52,

floral #71

aromatic Freedom #56

FOUGÉRE
fougére #30, #48, Spicy Wild, Wildness

oriental #58

WATER
water 01m

woody #60
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You’ll get to know Prouvé products even better thanks to:

Where you can fi nd us:
PROUVÉ spółka z ograniczoną 
odpowiedzialnością sp. k.

  ul. Wyścigowa 56 H
53-012 Wrocław

  + 48 786 222 324

info@prouve.com

What is worth knowing about us?

• We are a Polish brand with an international reach, present in more than 30 countries

• We are distinguished by amazing fragrances, composed from French oils

• We o� er unique products based on proprietary recipes

• We have a chic, minimalist design

• We are one of the fastest growing companies in the network sector

• We o� er our Partners the opportunity to earn money and grow

• We have simple and clear rules of cooperation

• Our brand and products are awarded in prestigious competitions

LOVE COSMETICS

AWARDS 2019
 #brand #emotions #quality

© Prouvé spółka z ograniczoną odpowiedzialnością sp. k. 2023

www.prouve.com
facebook.com/prouveo�  cial/ instagram.com/prouve_o�  cial/

The product catalog is eff ecti ve as of September 27, 2023.
The product off er contained in the catalog is binding from September 27, 2023 unti l stocks last or 
a new catalog is introduced.
Detailed informati on about the products and how to use them can be found on the website 
www.prouve.com. The catalog, Career Plan and other promoti onal and informati onal materials 
issued or expressly approved by Prouvé are the only offi  cial sources of informati on when selling 
and adverti sing Prouvé products.


